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Introduction

The studio

Who we are · What we do

03

Born in Saigon.

Built on purpose.

BFS is a creative studio in Ho Chi Minh City, working across branding, packaging, 
campaign and production — from first concept through to press approval.



Started in 2020. Six Tet seasons later: 30 projects shipped, one MUSE Gold on 
the shelf, and nothing made just to look busy.

↓ (In numbers)

2020
Founded

6
Sectors

30
Projects shipped

1
MUSE Gold

↓ (What we do)

Brand Identity01

Packaging Design02

Tet Packaging03

Art Direction & Key Visual04

Social Campaign05

Production06

3D Mascot+

Mark, palette, type that survives Vietnamese diacritics, and 
the guidelines that stop it drifting.

Structure outwards — dieline, material, finish — through to 
standing next to the printer on the run.

The biggest gifting week in Vietnam. The season changes 
the material, not the identity.

One image that carries the campaign, plus the adaptation 
rules that keep it intact everywhere else.

The platform idea first, then the content system that 
produces a month of posts.

TVC, product film, photography, 3D and motion — we stay 
on it through the grade.

Character design and rendering, delivered as a reusable kit 
rather than a one-off illustration.

BFS Studio
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studio.bfs.asia

Introduction

Recognition

MUSE Design Awards 2026

04

MUSE Gold.
Design Awards

↓ (The work)

A lacquer gift box for 10Vill Coffee, made with artist Dinh Van 
Son: more than two hundred roasted eggshells, seven 
prototypes, six months of craft.

2026

↓ (Winning work)

10Vill Coffee × Dinh Van Son — Beyond the Clouds, Within the Village

↓ (Category)

Packaging Design

↓ (Entered from)

Vietnam

↓ (Partners)

Forever Spring Boutique JSC · Dinh Van Son
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Introduction

Clients

2020—2026

05

Clients
Thirty-one brands across six sectors, 2020–2026.

Spirits & wine

Food & beverage

Healthcare Finance & insurance

Consumer & retail Real estate · energy · travel

And the next one —

studio.bfs.asia/brief

BFS Studio
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Section 01

Packaging

10Vill × Dinh Van Son → Aberlour

06

01
Packaging

↓ (Overview)

Structure first, then artwork. Rigid boxes, lacquer, foil and folding cartons 
for spirits, F&B and FMCG — from first concept to standing next to the 
printer during the run.

↓ (Five projects)

07

19

23

38

46

10Vill × Dinh Van Son

Cantina

Chivas Regal — Bao Ngoc Van Hoa

Royal Salute

Aberlour

2025

2025

2025–26

2022–23

2025
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Section 01 — Packaging

1.1 10Vill × Dinh Van Son

Opening

07

10Vill × Dinh Van Son
Beyond the clouds

↓ (Client)

1.1

Forever Spring Boutique JSC

↓ (Artist)

Dinh Van Son

↓ (Material)

Reclaimed coffee wood

↓ (Technique)

Lacquer, eggshell inlay

↓ (Award)

MUSE Design Awards — Gold 2026
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The brief

08

1.1 10Vill × Dinh Van 
Son

Drawn for a hand, not a machine.

↓ (Challenge)

A gift box for a Vietnamese specialty coffee that 
had to sit beside a collector’s piece rather than 
a retail SKU — and be finished by a lacquer 
artist’s hands, not a print machine.

↓ (Idea)

The artwork for the artisan. The coffee cherry 
became an eggshell inlay motif and the lid was 
set to read as one painted surface, so every box 
carries the marks of the hand that made it.

↓ (Scope)

Branding consultancy · Packaging 
design · Key visual · Film

↓ (Deliverable)

One lacquer gift box

↓ (Film)

youtu.be/ebIbBYgfBFc

↓ (Full case)

behance.net/gallery/254521705

↓ (Project)

Beyond the Clouds, Within the Village

↓ (Year)

2025

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.1 10Vill × Dinh Van Son

Proof — concept

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Caption)

Case sheet — the concept, from the 
MUSE submission.

09
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Section 01 — Packaging

1.1 10Vill × Dinh Van Son

Proof — sketch

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Caption)

Case sheet — the sketch.
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Started in 2020. Six Tet seasons later: 30 projects shipped, one MUSE Gold on 
the shelf, and nothing made just to look busy.
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Art Direction & Key Visual04

Social Campaign05

Production06

3D Mascot+

Mark, palette, type that survives Vietnamese diacritics, and 
the guidelines that stop it drifting.

Structure outwards — dieline, material, finish — through to 
standing next to the printer on the run.

The biggest gifting week in Vietnam. The season changes 
the material, not the identity.

One image that carries the campaign, plus the adaptation 
rules that keep it intact everywhere else.

The platform idea first, then the content system that 
produces a month of posts.

TVC, product film, photography, 3D and motion — we stay 
on it through the grade.

Character design and rendering, delivered as a reusable kit 
rather than a one-off illustration.
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MUSE Gold.
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prototypes, six months of craft.
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↓ (Winning work)

10Vill Coffee × Dinh Van Son — Beyond the Clouds, Within the Village

↓ (Category)

Packaging Design

↓ (Entered from)

Vietnam

↓ (Partners)

Forever Spring Boutique JSC · Dinh Van Son
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And the next one —

studio.bfs.asia/brief

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01

Packaging

10Vill × Dinh Van Son → Aberlour

06

01
Packaging

↓ (Overview)

Structure first, then artwork. Rigid boxes, lacquer, foil and folding cartons 
for spirits, F&B and FMCG — from first concept to standing next to the 
printer during the run.
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Drawn for a hand, not a machine.

↓ (Challenge)
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had to sit beside a collector’s piece rather than 
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artist’s hands, not a print machine.

↓ (Idea)

The artwork for the artisan. The coffee cherry 
became an eggshell inlay motif and the lid was 
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↓ (Deliverable)
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↓ (Full case)
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Beyond the Clouds, Within the Village

↓ (Year)
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Proof — concept
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↓ (Caption)

Case sheet — the concept, from the 
MUSE submission.
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standing next to the printer on the run.

The biggest gifting week in Vietnam. The season changes 
the material, not the identity.

One image that carries the campaign, plus the adaptation 
rules that keep it intact everywhere else.

The platform idea first, then the content system that 
produces a month of posts.

TVC, product film, photography, 3D and motion — we stay 
on it through the grade.

Character design and rendering, delivered as a reusable kit 
rather than a one-off illustration.
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MUSE Design Awards 2026

04

MUSE Gold.
Design Awards

↓ (The work)

A lacquer gift box for 10Vill Coffee, made with artist Dinh Van 
Son: more than two hundred roasted eggshells, seven 
prototypes, six months of craft.

2026

↓ (Winning work)

10Vill Coffee × Dinh Van Son — Beyond the Clouds, Within the Village

↓ (Category)

Packaging Design

↓ (Entered from)

Vietnam

↓ (Partners)

Forever Spring Boutique JSC · Dinh Van Son
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Clients
Thirty-one brands across six sectors, 2020–2026.

Spirits & wine

Food & beverage

Healthcare Finance & insurance

Consumer & retail Real estate · energy · travel

And the next one —

studio.bfs.asia/brief
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Packaging

10Vill × Dinh Van Son → Aberlour

06

01
Packaging

↓ (Overview)

Structure first, then artwork. Rigid boxes, lacquer, foil and folding cartons 
for spirits, F&B and FMCG — from first concept to standing next to the 
printer during the run.

↓ (Five projects)

07

19

23

38

46

10Vill × Dinh Van Son

Cantina

Chivas Regal — Bao Ngoc Van Hoa

Royal Salute

Aberlour

2025

2025

2025–26

2022–23

2025
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10Vill × Dinh Van Son
Beyond the clouds

↓ (Client)

1.1

Forever Spring Boutique JSC

↓ (Artist)

Dinh Van Son

↓ (Material)

Reclaimed coffee wood

↓ (Technique)

Lacquer, eggshell inlay

↓ (Award)

MUSE Design Awards — Gold 2026
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The brief
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1.1 10Vill × Dinh Van 
Son

Drawn for a hand, not a machine.

↓ (Challenge)

A gift box for a Vietnamese specialty coffee that 
had to sit beside a collector’s piece rather than 
a retail SKU — and be finished by a lacquer 
artist’s hands, not a print machine.

↓ (Idea)

The artwork for the artisan. The coffee cherry 
became an eggshell inlay motif and the lid was 
set to read as one painted surface, so every box 
carries the marks of the hand that made it.

↓ (Scope)

Branding consultancy · Packaging 
design · Key visual · Film

↓ (Deliverable)

One lacquer gift box

↓ (Film)

youtu.be/ebIbBYgfBFc

↓ (Full case)

behance.net/gallery/254521705

↓ (Project)

Beyond the Clouds, Within the Village

↓ (Year)

2025
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1.1 10Vill × Dinh Van Son

Proof — concept

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Caption)

Case sheet — the concept, from the 
MUSE submission.
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Proof — sketch

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Caption)

Case sheet — the sketch.
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the material, not the identity.

One image that carries the campaign, plus the adaptation 
rules that keep it intact everywhere else.

The platform idea first, then the content system that 
produces a month of posts.

TVC, product film, photography, 3D and motion — we stay 
on it through the grade.
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rather than a one-off illustration.
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Drawn for a hand, not a machine.

↓ (Challenge)
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had to sit beside a collector’s piece rather than 
a retail SKU — and be finished by a lacquer 
artist’s hands, not a print machine.
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The artwork for the artisan. The coffee cherry 
became an eggshell inlay motif and the lid was 
set to read as one painted surface, so every box 
carries the marks of the hand that made it.

↓ (Scope)
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design · Key visual · Film

↓ (Deliverable)
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↓ (Full case)

behance.net/gallery/254521705

↓ (Project)
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Proof — concept
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↓ (Caption)

Case sheet — the concept, from the 
MUSE submission.
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Case sheet — the sketch.
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1.1 10Vill × Dinh Van Son

Proof — prototype

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Caption)

Case sheet — the prototype: notebook, 
wooden body, material board.
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1.1 10Vill × Dinh Van Son

Craft in numbers

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Craft)

200+
Roasted eggshells, set one piece at a time

12

7
Prototypes before the final box

6
Months from sketch to the finished 
object

↓ (Detail)

Eggshell inlay · coffee cherry motif
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1.1 10Vill × Dinh Van Son

Process

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

Stage 01 Stage 02 Stage 03 Stage 04 ↓ (The artist)

Dinh Van Son in his studio

↓ (Caption)

Six months at the bench — eight stages in the artist’s 
studio.
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Stage 05 Stage 06 Stage 07 Stage 08
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1.1 10Vill × Dinh Van Son

Proof — artist

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Caption)

Case sheet — the artist: Dinh Van Son at 
work.
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1.1 10Vill × Dinh Van Son

Film

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Film) 00:28 00:30

Stills from the artisan film — youtu.be/
ebIbBYgfBFc

00:43

15

1
01:43

2
01:49

3
01:55

4 5 6
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The finished object

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (The object)

The finished object.

↓ (Caption)

Three angles of the box at the collector’s table.

↓ (Format)

Lacquer gift box

↓ (Surface)

Vermilion and turquoise lacquer

↓ (Inlay)

200+ roasted eggshells

↓ (Film)

youtu.be/ebIbBYgfBFc
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1.1 10Vill × Dinh Van Son

Proof — studio

17

↓ (Caption)

On the studio table — turquoise body, vermilion lid.
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Proof — showcase

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Caption)

Showcase — eggshell flowers in 
vermilion on the turquoise body.
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Opening

19

1.2 Cantina
Light in the bottle

↓ (Client)

One Drinks Asia

↓ (Year)

2025

↓ (Scope)

Packaging design

↓ (Range)

Perla · Dante · Luce
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1.2 Cantina

The brief

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (The brief)

Three sparkling wines had to 
share one shelf — and still be 
told apart in a second.

↓ (The idea)

One label architecture, three temperatures. 
Layout, contour pattern and type stay fixed; only 
colour and finish move. The range reads as one 
house, and each variant reads as itself in about 
a second.

↓ (Scope)

Packaging design

↓ (Deliverable)

Three variants

↓ (Film)

youtu.be/SWsFoTHG7F8

↓ (Full case)

studio.bfs.asia/work/cantina

20
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6
Months from sketch to the finished 
object

↓ (Detail)

Eggshell inlay · coffee cherry motif

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.1 10Vill × Dinh Van Son

Process

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

Stage 01 Stage 02 Stage 03 Stage 04 ↓ (The artist)

Dinh Van Son in his studio

↓ (Caption)

Six months at the bench — eight stages in the artist’s 
studio.
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Stage 05 Stage 06 Stage 07 Stage 08

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.1 10Vill × Dinh Van Son

Proof — artist

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Caption)

Case sheet — the artist: Dinh Van Son at 
work.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.1 10Vill × Dinh Van Son

Film

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Film) 00:28 00:30

Stills from the artisan film — youtu.be/
ebIbBYgfBFc

00:43

15

1
01:43

2
01:49

3
01:55

4 5 6
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Section 01 — Packaging

1.1 10Vill × Dinh Van Son

The finished object

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (The object)

The finished object.

↓ (Caption)

Three angles of the box at the collector’s table.

↓ (Format)

Lacquer gift box

↓ (Surface)

Vermilion and turquoise lacquer

↓ (Inlay)

200+ roasted eggshells

↓ (Film)

youtu.be/ebIbBYgfBFc
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studio.bfs.asia

Section 01 — Packaging

1.1 10Vill × Dinh Van Son

Proof — studio

17

↓ (Caption)

On the studio table — turquoise body, vermilion lid.

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.1 10Vill × Dinh Van Son

Proof — showcase

↓ (Client) ↓ (Project) ↓ (Year)

Forever Spring Boutique JSC Beyond the Clouds, Within the Village 2025

↓ (Caption)

Showcase — eggshell flowers in 
vermilion on the turquoise body.
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studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Opening

19

1.2 Cantina
Light in the bottle

↓ (Client)

One Drinks Asia

↓ (Year)

2025

↓ (Scope)

Packaging design

↓ (Range)

Perla · Dante · Luce

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

The brief

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (The brief)

Three sparkling wines had to 
share one shelf — and still be 
told apart in a second.

↓ (The idea)

One label architecture, three temperatures. 
Layout, contour pattern and type stay fixed; only 
colour and finish move. The range reads as one 
house, and each variant reads as itself in about 
a second.

↓ (Scope)

Packaging design

↓ (Deliverable)

Three variants

↓ (Film)

youtu.be/SWsFoTHG7F8

↓ (Full case)

studio.bfs.asia/work/cantina

20

https://youtu.be/SWsFoTHG7F8
https://studio.bfs.asia/work/cantina/


BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8

1
Frame 05

2
Frame 06

3
Frame 07

Frame 04

4
Frame 08
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5
Frame 09

6
Frame 10

7
Frame 11

8
Frame 12
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Section 01 — Packaging

1.3 Chivas Regal

Opening
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1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.

30

Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature



BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.

21

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8

1
Frame 05

2
Frame 06

3
Frame 07

Frame 04

4
Frame 08
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5
Frame 09

6
Frame 10

7
Frame 11

8
Frame 12
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Section 01 — Packaging

1.3 Chivas Regal

Opening

23

1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.

30

Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature

https://youtu.be/SWsFoTHG7F8


BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.

21

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8

1
Frame 05

2
Frame 06

3
Frame 07

Frame 04

4
Frame 08
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Section 01 — Packaging

1.3 Chivas Regal

Opening
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1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.

30

Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature



BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.

21

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8

1
Frame 05

2
Frame 06

3
Frame 07

Frame 04

4
Frame 08
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Frame 09
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Section 01 — Packaging

1.3 Chivas Regal

Opening
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1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.

26

BFS Studio
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studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.

30

Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature

https://www.behance.net/gallery/255970877/Chivas-Regal-Bo-Ngc-Vn-Hoa
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studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.

21

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8
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Section 01 — Packaging

1.3 Chivas Regal

Opening
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1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.

25
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studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.
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studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.
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Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.

28

BFS Studio
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studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.

29

BFS Studio
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studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.
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Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8
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Frame 06
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Frame 07

Frame 04
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Frame 08
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Section 01 — Packaging

1.3 Chivas Regal

Opening
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1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.

25

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.

26

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.

27

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.

28

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.
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Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8
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Frame 07
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Frame 08
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1.3 Chivas Regal

Opening
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1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.

27

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.
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Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.
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studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8
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Frame 08
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1.3 Chivas Regal

Opening
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1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.

25

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.

27

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.

29
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.
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Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8
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1.3 Chivas Regal

Opening
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1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.

25

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.

27

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.

29

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.
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Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature
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studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Caption)

Dante, Luce and Perla — one bottle shot 
three ways.
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Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.2 Cantina

Film

↓ (Client) ↓ (Project) ↓ (Year)

One Drinks Asia Light in the Bottle 2025

↓ (Film) Frame 01 Frame 02 Frame 03

Selected frames from the Cantina brand 
film — youtu.be/SWsFoTHG7F8
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Section 01 — Packaging

1.3 Chivas Regal

Opening
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1.3

Bao Ngoc Van Hoa

Chivas Regal
↓ (Client) ↓ (Years) ↓ (Scope)

Pernod Ricard Vietnam Tet 2025 · Tet 2026 Packaging · gift-set structure · key visual

↓ (Range)

Two collections, eight packs

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

24

Bao Ngoc
Tet At Ty 2025

I
↓ (Collection I)

Year one, we cut the stone.
One crest read as a gemstone: five expressions, each with its own cut and 
colour, and the Luckenbooth held at the centre of the facets.

↓ (Campaign)

I Rise, We Rise

↓ (Range)

XII · XIII · XV · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby — back panel, 
gift box, inner tray.

25

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal Extra 13 · Emerald on Ruby.
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BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal XV · Topaz.

27

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature — back panel, gift 
box, open gift set.

28

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature — back panel, gift box, 
open gift set.

29

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — five wishes for the Year of the Snake, 
campaign I Rise, We Rise.
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Chivas Regal 12

Trao qua tan nien, khoi nam Dai Cat

Chivas Regal Extra 13

Khoi phat xuan hung vuong

Chivas Regal XV

Khoi trao tai loc, dinh xuan pha cach

Chivas Regal 18 Gold Signature

Qua tran quy, trao tinh tham giao

Chivas Regal 18 Blue Signature
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studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection I — Bao Ngoc, Tet 2025

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

Print
01 02

Trade catalogue · A3

↓ (Caption)

In market — trade catalogue and social.

31

Social
Pernod Ricard Vietnam · social

01 02

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection II — Van Hoa, Tet 2026
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Van Hoa
Tet Binh Ngo 2026

↓ (Collection II)

Year two, we looked through it.
The same stone turned into a kaleidoscope: each pack face folded back 
on itself into a rosette, three packs carrying three patterns.

↓ (Campaign)

II

Through the stone

↓ (Range)

XII · XVIII Gold · XVIII Blue

↓ (Full case)

behance.net/gallery/255970877

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection II — Van Hoa, Tet 2026

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026
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↓ (Caption)

Van Hoa — three packs, three rosettes folded from their own faces.

BFS Studio

Credentials 2026

studio.bfs.asia

Section 01 — Packaging

1.3 Chivas Regal

Collection II — Van Hoa, Tet 2026

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Chivas Regal 12 · Ruby kaleidoscope — 
gift box and the set opened.
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1.3 Chivas Regal

Collection II — Van Hoa, Tet 2026

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Gold Signature · Van Hoa — gift box 
and the set opened.
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1.3 Chivas Regal

Collection II — Van Hoa, Tet 2026

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

18 Blue Signature · Van Hoa — gift box 
and the set opened.
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1.3 Chivas Regal

Collection II — Van Hoa, Tet 2026

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam Bao Ngoc Van Hoa Tet 2025 · Tet 2026

↓ (Caption)

Key visuals — three rosettes for the Year 
of the Horse.
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Pernod Ricard Vietnam
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↓ (Scope)
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↓ (Product)
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↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam A Door, Not a Colour Tet 2025

↓ (The brief)

On a Tet shelf red is the price 
of admission — and Aberlour 
already arrives red.

↓ (The idea)

Treat the red as a threshold rather than a 
surface. Aberlour Red is the colour of the 
painted oak doors of the No.1 Warehouse — so 
the box behaves like that door, and the 
temperature inverts once it opens.

↓ (Scope)

Structural & graphic design

↓ (Deliverable)

One box, two routes

↓ (Full case)
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↓ (Caption)

Behind the door — the pack opened, 
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The produced pack.
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02
Branding & Identity

↓ (Overview)

A logo is the smallest part of the job. Naming, positioning, the mark and its 
construction, colour, and type built to hold its shape across Vietnamese 
diacritics.

↓ (Three projects)

51
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↓ (Caption)

Behind the door — the pack opened, 
bottle and glass inside.
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Section 01 — Packaging

1.5 Aberlour

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Pernod Ricard Vietnam A Door, Not a Colour Tet 2025

↓ (Caption)

The produced pack.
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Branding & Identity

Gene Solutions → 10Vill Coffee
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02
Branding & Identity

↓ (Overview)

A logo is the smallest part of the job. Naming, positioning, the mark and its 
construction, colour, and type built to hold its shape across Vietnamese 
diacritics.

↓ (Three projects)

51

57

63

Gene Solutions

An Cuu Galleria

10Vill Coffee

2023–26

2024–25

2025–26



BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.1 Gene Solutions

Opening

51

2.1 Gene Solutions
Science meets 
humanity

↓ (Client)

↓ (Sector)

Gene Solutions

Biotechnology · Singapore / Vietnam

↓ (Years)

2023–2026

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.1 Gene Solutions

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (The brief)

A genetics company had 
outgrown its double helix.

↓ (The idea)

Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
geometry reads as a sequence map, a lens and 
the letter G. The identity has to hold clinical 
authority and human warmth, from a test report 
to a national campaign.

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site

↓ (Film)

youtu.be/JH1t9dRuNB8

↓ (Full case)

behance.net/gallery/254414139
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Section 02 — Branding & Identity

2.1 Gene Solutions

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Twenty-three strokes on a 21 × 23 grid, 
resolving into the horizontal lockup.
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2.1 Gene Solutions

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Stationery, signage and the corporate 
profile in the new identity.
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2.1 Gene Solutions

Film

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Film) Scene 01 Scene 02 Scene 03

Stills from the manifesto film — 
youtu.be/JH1t9dRuNB8
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Scene 04 Scene 05 Scene 06

Scene 07 Scene 08 Scene 09
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Section 02 — Branding & Identity

2.1 Gene Solutions

Website

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

The website — homepage, the ecosystem, the market map 
and twelve years of milestones.

56

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.2 An Cuu Galleria

Opening

57

2.2

A gate for Hue

An Cuu Galleria
↓ (Client) ↓ (Years) ↓ (Scope) ↓ (Scale)

IMG Hue Investment JSC 2024–2025 Brand strategy & identity 168 shophouses · 67-page guideline
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Section 02 — Branding & Identity

2.2 An Cuu Galleria

The brief

58

2.2 An Cuu Galleria 168 shophouses opposite AEON MALL had to belong to the old 
capital — without heritage pastiche.

↓ (The idea)

Take the gate. The mark is drawn from the Hue 
imperial gate and engineered to expand into a 
frame, so one shape works as a logo, a window 
and a piece of wayfinding.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

67-page guideline

↓ (Full case)

behance.net/gallery/254596607

↓ (Project)

A Gate for Hue

↓ (Year)

2024–2025

BFS Studio

Credentials 2026
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Section 02 — Branding & Identity

2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

The idea — the outline of Hue’s imperial 
gate becomes the mark.
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2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Logo position — adaptation examples 
from the guideline: poster and billboard.
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2.1 Gene Solutions
Science meets 
humanity

↓ (Client)

↓ (Sector)

Gene Solutions

Biotechnology · Singapore / Vietnam

↓ (Years)

2023–2026

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site
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Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.1 Gene Solutions

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (The brief)

A genetics company had 
outgrown its double helix.

↓ (The idea)

Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
geometry reads as a sequence map, a lens and 
the letter G. The identity has to hold clinical 
authority and human warmth, from a test report 
to a national campaign.

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site

↓ (Film)

youtu.be/JH1t9dRuNB8

↓ (Full case)

behance.net/gallery/254414139
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Section 02 — Branding & Identity

2.1 Gene Solutions

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Twenty-three strokes on a 21 × 23 grid, 
resolving into the horizontal lockup.
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2.1 Gene Solutions

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Stationery, signage and the corporate 
profile in the new identity.
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2.1 Gene Solutions

Film

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Film) Scene 01 Scene 02 Scene 03

Stills from the manifesto film — 
youtu.be/JH1t9dRuNB8
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Scene 04 Scene 05 Scene 06

Scene 07 Scene 08 Scene 09
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studio.bfs.asia

Section 02 — Branding & Identity

2.1 Gene Solutions

Website

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

The website — homepage, the ecosystem, the market map 
and twelve years of milestones.
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Opening

57

2.2

A gate for Hue

An Cuu Galleria
↓ (Client) ↓ (Years) ↓ (Scope) ↓ (Scale)
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Section 02 — Branding & Identity

2.2 An Cuu Galleria

The brief

58

2.2 An Cuu Galleria 168 shophouses opposite AEON MALL had to belong to the old 
capital — without heritage pastiche.

↓ (The idea)

Take the gate. The mark is drawn from the Hue 
imperial gate and engineered to expand into a 
frame, so one shape works as a logo, a window 
and a piece of wayfinding.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

67-page guideline

↓ (Full case)

behance.net/gallery/254596607

↓ (Project)

A Gate for Hue

↓ (Year)

2024–2025

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

The idea — the outline of Hue’s imperial 
gate becomes the mark.
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Section 02 — Branding & Identity

2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Logo position — adaptation examples 
from the guideline: poster and billboard.
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↓ (Client)

↓ (Sector)

Gene Solutions

Biotechnology · Singapore / Vietnam

↓ (Years)

2023–2026

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site
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Section 02 — Branding & Identity

2.1 Gene Solutions

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (The brief)

A genetics company had 
outgrown its double helix.

↓ (The idea)

Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
geometry reads as a sequence map, a lens and 
the letter G. The identity has to hold clinical 
authority and human warmth, from a test report 
to a national campaign.

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site

↓ (Film)

youtu.be/JH1t9dRuNB8

↓ (Full case)

behance.net/gallery/254414139
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studio.bfs.asia

Section 02 — Branding & Identity

2.1 Gene Solutions

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Twenty-three strokes on a 21 × 23 grid, 
resolving into the horizontal lockup.
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2.1 Gene Solutions

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Stationery, signage and the corporate 
profile in the new identity.
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2.1 Gene Solutions

Film

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Film) Scene 01 Scene 02 Scene 03

Stills from the manifesto film — 
youtu.be/JH1t9dRuNB8
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Scene 04 Scene 05 Scene 06

Scene 07 Scene 08 Scene 09

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.1 Gene Solutions

Website

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

The website — homepage, the ecosystem, the market map 
and twelve years of milestones.
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Opening
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2.2

A gate for Hue

An Cuu Galleria
↓ (Client) ↓ (Years) ↓ (Scope) ↓ (Scale)

IMG Hue Investment JSC 2024–2025 Brand strategy & identity 168 shophouses · 67-page guideline
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2.2 An Cuu Galleria

The brief

58

2.2 An Cuu Galleria 168 shophouses opposite AEON MALL had to belong to the old 
capital — without heritage pastiche.

↓ (The idea)

Take the gate. The mark is drawn from the Hue 
imperial gate and engineered to expand into a 
frame, so one shape works as a logo, a window 
and a piece of wayfinding.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

67-page guideline

↓ (Full case)

behance.net/gallery/254596607

↓ (Project)

A Gate for Hue

↓ (Year)

2024–2025

BFS Studio
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studio.bfs.asia

Section 02 — Branding & Identity

2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

The idea — the outline of Hue’s imperial 
gate becomes the mark.
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2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Logo position — adaptation examples 
from the guideline: poster and billboard.
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Science meets 
humanity

↓ (Client)

↓ (Sector)

Gene Solutions

Biotechnology · Singapore / Vietnam

↓ (Years)

2023–2026

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.1 Gene Solutions

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (The brief)

A genetics company had 
outgrown its double helix.

↓ (The idea)

Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
geometry reads as a sequence map, a lens and 
the letter G. The identity has to hold clinical 
authority and human warmth, from a test report 
to a national campaign.

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site

↓ (Film)

youtu.be/JH1t9dRuNB8

↓ (Full case)

behance.net/gallery/254414139

52
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2.1 Gene Solutions

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Twenty-three strokes on a 21 × 23 grid, 
resolving into the horizontal lockup.
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Plate

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Stationery, signage and the corporate 
profile in the new identity.
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2.1 Gene Solutions

Film

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Film) Scene 01 Scene 02 Scene 03

Stills from the manifesto film — 
youtu.be/JH1t9dRuNB8
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2.1 Gene Solutions

Website

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

The website — homepage, the ecosystem, the market map 
and twelve years of milestones.
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The brief

58

2.2 An Cuu Galleria 168 shophouses opposite AEON MALL had to belong to the old 
capital — without heritage pastiche.

↓ (The idea)

Take the gate. The mark is drawn from the Hue 
imperial gate and engineered to expand into a 
frame, so one shape works as a logo, a window 
and a piece of wayfinding.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

67-page guideline

↓ (Full case)

behance.net/gallery/254596607

↓ (Project)

A Gate for Hue

↓ (Year)

2024–2025

BFS Studio
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Section 02 — Branding & Identity

2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

The idea — the outline of Hue’s imperial 
gate becomes the mark.
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Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Logo position — adaptation examples 
from the guideline: poster and billboard.
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Re-branding

↓ (Deliverable)
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Section 02 — Branding & Identity

2.1 Gene Solutions

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (The brief)

A genetics company had 
outgrown its double helix.

↓ (The idea)

Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
geometry reads as a sequence map, a lens and 
the letter G. The identity has to hold clinical 
authority and human warmth, from a test report 
to a national campaign.

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site

↓ (Film)

youtu.be/JH1t9dRuNB8

↓ (Full case)

behance.net/gallery/254414139
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Plate
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Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Twenty-three strokes on a 21 × 23 grid, 
resolving into the horizontal lockup.
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Plate
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Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

Stationery, signage and the corporate 
profile in the new identity.
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Film

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026
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Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)

The website — homepage, the ecosystem, the market map 
and twelve years of milestones.
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2.2 An Cuu Galleria 168 shophouses opposite AEON MALL had to belong to the old 
capital — without heritage pastiche.

↓ (The idea)

Take the gate. The mark is drawn from the Hue 
imperial gate and engineered to expand into a 
frame, so one shape works as a logo, a window 
and a piece of wayfinding.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

67-page guideline

↓ (Full case)

behance.net/gallery/254596607

↓ (Project)

A Gate for Hue
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Plate
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The idea — the outline of Hue’s imperial 
gate becomes the mark.
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↓ (The brief)
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outgrown its double helix.

↓ (The idea)

Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
geometry reads as a sequence map, a lens and 
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authority and human warmth, from a test report 
to a national campaign.

↓ (Scope)
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Plate
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2.2 An Cuu Galleria 168 shophouses opposite AEON MALL had to belong to the old 
capital — without heritage pastiche.

↓ (The idea)

Take the gate. The mark is drawn from the Hue 
imperial gate and engineered to expand into a 
frame, so one shape works as a logo, a window 
and a piece of wayfinding.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

67-page guideline

↓ (Full case)

behance.net/gallery/254596607

↓ (Project)

A Gate for Hue

↓ (Year)
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The idea — the outline of Hue’s imperial 
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↓ (The brief)

A genetics company had 
outgrown its double helix.

↓ (The idea)

Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
geometry reads as a sequence map, a lens and 
the letter G. The identity has to hold clinical 
authority and human warmth, from a test report 
to a national campaign.

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site

↓ (Film)

youtu.be/JH1t9dRuNB8

↓ (Full case)

behance.net/gallery/254414139
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resolving into the horizontal lockup.
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2.2 An Cuu Galleria 168 shophouses opposite AEON MALL had to belong to the old 
capital — without heritage pastiche.

↓ (The idea)

Take the gate. The mark is drawn from the Hue 
imperial gate and engineered to expand into a 
frame, so one shape works as a logo, a window 
and a piece of wayfinding.

↓ (Scope)
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67-page guideline

↓ (Full case)

behance.net/gallery/254596607

↓ (Project)

A Gate for Hue

↓ (Year)

2024–2025

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)
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gate becomes the mark.
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Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (The brief)

A genetics company had 
outgrown its double helix.

↓ (The idea)

Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
geometry reads as a sequence map, a lens and 
the letter G. The identity has to hold clinical 
authority and human warmth, from a test report 
to a national campaign.

↓ (Scope)

Re-branding

↓ (Deliverable)

Mark, guidelines, film, site

↓ (Film)

youtu.be/JH1t9dRuNB8

↓ (Full case)

behance.net/gallery/254414139
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↓ (Caption)

Twenty-three strokes on a 21 × 23 grid, 
resolving into the horizontal lockup.

53

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.1 Gene Solutions

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Gene Solutions Rebranding a Biotechnology Pioneer 2023–2026

↓ (Caption)
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and twelve years of milestones.
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2.2 An Cuu Galleria 168 shophouses opposite AEON MALL had to belong to the old 
capital — without heritage pastiche.

↓ (The idea)

Take the gate. The mark is drawn from the Hue 
imperial gate and engineered to expand into a 
frame, so one shape works as a logo, a window 
and a piece of wayfinding.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)
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↓ (Full case)
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↓ (Year)

2024–2025

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

The idea — the outline of Hue’s imperial 
gate becomes the mark.
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↓ (The brief)
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outgrown its double helix.

↓ (The idea)

Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
geometry reads as a sequence map, a lens and 
the letter G. The identity has to hold clinical 
authority and human warmth, from a test report 
to a national campaign.

↓ (Scope)
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↓ (Deliverable)
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↓ (The idea)

Take the gate. The mark is drawn from the Hue 
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and a piece of wayfinding.
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Build the mark from the number 23 — twenty-
three strokes for twenty-three pairs of 
chromosomes, drawn on a grid so the same 
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authority and human warmth, from a test report 
to a national campaign.
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2.2 An Cuu Galleria 168 shophouses opposite AEON MALL had to belong to the old 
capital — without heritage pastiche.

↓ (The idea)

Take the gate. The mark is drawn from the Hue 
imperial gate and engineered to expand into a 
frame, so one shape works as a logo, a window 
and a piece of wayfinding.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

67-page guideline

↓ (Full case)

behance.net/gallery/254596607

↓ (Project)
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The idea — the outline of Hue’s imperial 
gate becomes the mark.
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Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Storefront — the gate mark opened up as a window.
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Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Construction hoarding along the site.
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10Vill Coffee
Thap Vi Tinh Hoa

2.3
↓ (Client)

V.APRO

↓ (Years)

2025–2026

↓ (Scope)

Brand strategy & identity

↓ (Origin)

Hamlet 10, Nghia Trung, Dong Nai
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The brief
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2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)

youtu.be/ZxiFA_H5fDg

↓ (Full case)

behance.net/gallery/254541041

↓ (Project)

Thap Vi Tinh Hoa

↓ (Year)

2025–2026
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Retail bag
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain
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Gift boxes
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Caption)

10villcoffee.vn — the brand told in ten 
scrolling chapters.
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Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

10villcoffee.vn/#chapter-5

↓ (Caption)

Chapters 05, 04 and 09 — the flavour compass, the people, 
the shop.
10villcoffee.vn/#chapter-4
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10villcoffee.vn/#chapter-9
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Film

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Film) Frame 01 Frame 02 Frame 03

Frames from the brand film Thap Vi Tinh 
Hoa — youtu.be/ZxiFA_H5fDg

1
Frame 04

2
Frame 05

3
Frame 06
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4
Frame 07

5
Frame 08

6
Frame 09

7
Frame 10

8
Frame 11

9
Frame 12

10 11 12
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Comfee → Chivas Regal

70

03
Campaign & Production

↓ (Overview)

Build the platform idea first, then the system that lets a team produce a 
month of posts. TVCs, product films, photography, 3D and motion — 
carried through to final delivery.

↓ (Seven projects)

71

75

79

83

86

90

99

Comfee

Santen

Bia Ha Noi

Prudential — An Concert

Home Credit — SuperCupo

JACOB

Chivas Regal — One Crest, Two Worlds

2024–25

2024

2021–22

2023

2021

2021

2023



BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.2 An Cuu Galleria

Plate
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IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Storefront — the gate mark opened up as a window.
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IMG Hue Investment JSC A Gate for Hue 2024–2025
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Construction hoarding along the site.
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10Vill Coffee
Thap Vi Tinh Hoa
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↓ (Client)

V.APRO

↓ (Years)

2025–2026

↓ (Scope)

Brand strategy & identity

↓ (Origin)

Hamlet 10, Nghia Trung, Dong Nai
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The brief

64

2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)

youtu.be/ZxiFA_H5fDg

↓ (Full case)

behance.net/gallery/254541041

↓ (Project)

Thap Vi Tinh Hoa

↓ (Year)

2025–2026
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Caption)

10villcoffee.vn — the brand told in ten 
scrolling chapters.
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↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

10villcoffee.vn/#chapter-5

↓ (Caption)

Chapters 05, 04 and 09 — the flavour compass, the people, 
the shop.
10villcoffee.vn/#chapter-4
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V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Film) Frame 01 Frame 02 Frame 03

Frames from the brand film Thap Vi Tinh 
Hoa — youtu.be/ZxiFA_H5fDg
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03
Campaign & Production

↓ (Overview)

Build the platform idea first, then the system that lets a team produce a 
month of posts. TVCs, product films, photography, 3D and motion — 
carried through to final delivery.

↓ (Seven projects)

71
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79

83

86

90

99

Comfee

Santen

Bia Ha Noi

Prudential — An Concert

Home Credit — SuperCupo

JACOB

Chivas Regal — One Crest, Two Worlds
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Storefront — the gate mark opened up as a window.
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Hamlet 10, Nghia Trung, Dong Nai

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.3 10Vill Coffee

The brief

64

2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)

youtu.be/ZxiFA_H5fDg

↓ (Full case)

behance.net/gallery/254541041

↓ (Project)

Thap Vi Tinh Hoa

↓ (Year)

2025–2026
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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V.APRO Thap Vi Tinh Hoa 2025–2026
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10villcoffee.vn — the brand told in ten 
scrolling chapters.
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V.APRO Thap Vi Tinh Hoa 2025–2026
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Chapters 05, 04 and 09 — the flavour compass, the people, 
the shop.
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Frames from the brand film Thap Vi Tinh 
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03
Campaign & Production

↓ (Overview)

Build the platform idea first, then the system that lets a team produce a 
month of posts. TVCs, product films, photography, 3D and motion — 
carried through to final delivery.

↓ (Seven projects)

71
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79

83

86
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Hamlet 10, Nghia Trung, Dong Nai
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2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)

youtu.be/ZxiFA_H5fDg

↓ (Full case)

behance.net/gallery/254541041

↓ (Project)

Thap Vi Tinh Hoa

↓ (Year)

2025–2026
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Caption)

10villcoffee.vn — the brand told in ten 
scrolling chapters.
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↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

10villcoffee.vn/#chapter-5

↓ (Caption)

Chapters 05, 04 and 09 — the flavour compass, the people, 
the shop.
10villcoffee.vn/#chapter-4
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03
Campaign & Production

↓ (Overview)

Build the platform idea first, then the system that lets a team produce a 
month of posts. TVCs, product films, photography, 3D and motion — 
carried through to final delivery.

↓ (Seven projects)

71
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79

83
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Bia Ha Noi

Prudential — An Concert

Home Credit — SuperCupo
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Hamlet 10, Nghia Trung, Dong Nai
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2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)

youtu.be/ZxiFA_H5fDg

↓ (Full case)
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Thap Vi Tinh Hoa

↓ (Year)
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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V.APRO Thap Vi Tinh Hoa 2025–2026
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10villcoffee.vn — the brand told in ten 
scrolling chapters.
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Campaign & Production

↓ (Overview)

Build the platform idea first, then the system that lets a team produce a 
month of posts. TVCs, product films, photography, 3D and motion — 
carried through to final delivery.
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2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)
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↓ (Full case)
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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10villcoffee.vn — the brand told in ten 
scrolling chapters.
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month of posts. TVCs, product films, photography, 3D and motion — 
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2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Construction hoarding along the site.
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10Vill Coffee
Thap Vi Tinh Hoa

2.3
↓ (Client)

V.APRO

↓ (Years)

2025–2026

↓ (Scope)

Brand strategy & identity

↓ (Origin)

Hamlet 10, Nghia Trung, Dong Nai
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2.3 10Vill Coffee

The brief

64

2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)

youtu.be/ZxiFA_H5fDg

↓ (Full case)

behance.net/gallery/254541041

↓ (Project)

Thap Vi Tinh Hoa

↓ (Year)

2025–2026
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2.3 10Vill Coffee

Retail bag
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain
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2.3 10Vill Coffee

Gift boxes
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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2.3 10Vill Coffee

Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Caption)

10villcoffee.vn — the brand told in ten 
scrolling chapters.
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2.3 10Vill Coffee

Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

10villcoffee.vn/#chapter-5

↓ (Caption)

Chapters 05, 04 and 09 — the flavour compass, the people, 
the shop.
10villcoffee.vn/#chapter-4

68

10villcoffee.vn/#chapter-9
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2.3 10Vill Coffee

Film

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Film) Frame 01 Frame 02 Frame 03

Frames from the brand film Thap Vi Tinh 
Hoa — youtu.be/ZxiFA_H5fDg

1
Frame 04

2
Frame 05

3
Frame 06
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03
Campaign & Production

↓ (Overview)

Build the platform idea first, then the system that lets a team produce a 
month of posts. TVCs, product films, photography, 3D and motion — 
carried through to final delivery.

↓ (Seven projects)

71

75

79

83

86

90

99

Comfee

Santen

Bia Ha Noi

Prudential — An Concert

Home Credit — SuperCupo

JACOB

Chivas Regal — One Crest, Two Worlds

2024–25

2024

2021–22

2023

2021

2021

2023

https://10villcoffee.vn/


BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity
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Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Storefront — the gate mark opened up as a window.
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2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Construction hoarding along the site.
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10Vill Coffee
Thap Vi Tinh Hoa

2.3
↓ (Client)

V.APRO

↓ (Years)

2025–2026

↓ (Scope)

Brand strategy & identity

↓ (Origin)

Hamlet 10, Nghia Trung, Dong Nai
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2.3 10Vill Coffee

The brief

64

2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)

youtu.be/ZxiFA_H5fDg

↓ (Full case)

behance.net/gallery/254541041

↓ (Project)

Thap Vi Tinh Hoa

↓ (Year)

2025–2026
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2.3 10Vill Coffee

Retail bag
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain
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2.3 10Vill Coffee

Gift boxes
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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2.3 10Vill Coffee

Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Caption)

10villcoffee.vn — the brand told in ten 
scrolling chapters.
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2.3 10Vill Coffee

Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

10villcoffee.vn/#chapter-5

↓ (Caption)

Chapters 05, 04 and 09 — the flavour compass, the people, 
the shop.
10villcoffee.vn/#chapter-4
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10villcoffee.vn/#chapter-9
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2.3 10Vill Coffee

Film

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Film) Frame 01 Frame 02 Frame 03

Frames from the brand film Thap Vi Tinh 
Hoa — youtu.be/ZxiFA_H5fDg

1
Frame 04

2
Frame 05

3
Frame 06

69

4
Frame 07

5
Frame 08

6
Frame 09

7
Frame 10

8
Frame 11

9
Frame 12

10 11 12
BFS Studio

Credentials 2026

studio.bfs.asia

Section 03

Campaign & Production

Comfee → Chivas Regal

70

03
Campaign & Production

↓ (Overview)

Build the platform idea first, then the system that lets a team produce a 
month of posts. TVCs, product films, photography, 3D and motion — 
carried through to final delivery.

↓ (Seven projects)

71

75

79

83

86

90

99

Comfee

Santen

Bia Ha Noi

Prudential — An Concert

Home Credit — SuperCupo

JACOB

Chivas Regal — One Crest, Two Worlds

2024–25

2024

2021–22

2023

2021

2021

2023
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2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Storefront — the gate mark opened up as a window.
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2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Construction hoarding along the site.
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2.3 10Vill Coffee

Opening

63

10Vill Coffee
Thap Vi Tinh Hoa

2.3
↓ (Client)

V.APRO

↓ (Years)

2025–2026

↓ (Scope)

Brand strategy & identity

↓ (Origin)

Hamlet 10, Nghia Trung, Dong Nai
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2.3 10Vill Coffee

The brief

64

2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)

youtu.be/ZxiFA_H5fDg

↓ (Full case)

behance.net/gallery/254541041

↓ (Project)

Thap Vi Tinh Hoa

↓ (Year)

2025–2026
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2.3 10Vill Coffee

Retail bag
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain
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2.3 10Vill Coffee

Gift boxes
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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2.3 10Vill Coffee

Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Caption)

10villcoffee.vn — the brand told in ten 
scrolling chapters.
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2.3 10Vill Coffee

Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

10villcoffee.vn/#chapter-5

↓ (Caption)

Chapters 05, 04 and 09 — the flavour compass, the people, 
the shop.
10villcoffee.vn/#chapter-4
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10villcoffee.vn/#chapter-9
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2.3 10Vill Coffee

Film

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Film) Frame 01 Frame 02 Frame 03

Frames from the brand film Thap Vi Tinh 
Hoa — youtu.be/ZxiFA_H5fDg

1
Frame 04

2
Frame 05

3
Frame 06
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03
Campaign & Production

↓ (Overview)

Build the platform idea first, then the system that lets a team produce a 
month of posts. TVCs, product films, photography, 3D and motion — 
carried through to final delivery.

↓ (Seven projects)

71

75

79

83

86

90

99

Comfee

Santen

Bia Ha Noi

Prudential — An Concert

Home Credit — SuperCupo

JACOB

Chivas Regal — One Crest, Two Worlds

2024–25

2024

2021–22

2023

2021

2021

2023

https://youtu.be/ZxiFA_H5fDg
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2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Storefront — the gate mark opened up as a window.
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2.2 An Cuu Galleria

Plate

↓ (Client) ↓ (Project) ↓ (Year)

IMG Hue Investment JSC A Gate for Hue 2024–2025

↓ (Caption)

Construction hoarding along the site.
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10Vill Coffee
Thap Vi Tinh Hoa

2.3
↓ (Client)

V.APRO

↓ (Years)

2025–2026

↓ (Scope)

Brand strategy & identity

↓ (Origin)

Hamlet 10, Nghia Trung, Dong Nai
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2.3 10Vill Coffee

The brief

64

2.3 10Vill Coffee Vietnamese coffee mostly leaves raw and comes back under 
someone else’s name.

↓ (The idea)

Name the ten flavours. A Flavour Compass 
maps the cup across ten dimensions, and a 
single-line arch mark — the village gate — 
carries it from a retail bag to a CNC-engraved 
gift chest.

↓ (Scope)

Brand strategy & identity

↓ (Deliverable)

Three-tier packaging

↓ (Film)

youtu.be/ZxiFA_H5fDg

↓ (Full case)

behance.net/gallery/254541041

↓ (Project)

Thap Vi Tinh Hoa

↓ (Year)

2025–2026
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2.3 10Vill Coffee

Retail bag
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2.3 RETAIL BAG
The 250 g bag carries the whole system to the shelf: the 
village-gate arch mark, Thap Vi Tinh Hoa set on an arc above it, 
and the 10Vill line pattern running up the base.

↑ (Image) Premium Blend, 250 g bag — render on a studio sweep

The pack ↓ (Details)

+ Premium Blend · 250 g / 8.82 oz

+ Arch mark — the village gate

+ Name set on an arc above the mark

+ Gold line pattern on a black base

+ Red gusset with contour-line terrain

BFS Studio

Credentials 2026

studio.bfs.asia

Section 02 — Branding & Identity

2.3 10Vill Coffee

Gift boxes
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2.3 GIFT BOXES
Two gift formats, one oval frame around the arch mark: a red 
paper box in gold foil and white linework, and a carved wooden 
chest with a gold highland scene.

The pack ↓ (Details)

+ Paper box — gold foil on red board

+ Coffee branches, leaves and cherries in white

+ Wooden chest — CNC-carved relief frame

+ Gold scene: highland ridge and horses

+ Arch mark centred on both lids ↑ (Image) Paper gift box and carved wooden chest — renders on a studio sweep
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2.3 10Vill Coffee

Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Caption)

10villcoffee.vn — the brand told in ten 
scrolling chapters.
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2.3 10Vill Coffee

Website

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

10villcoffee.vn/#chapter-5

↓ (Caption)

Chapters 05, 04 and 09 — the flavour compass, the people, 
the shop.
10villcoffee.vn/#chapter-4
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10villcoffee.vn/#chapter-9
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2.3 10Vill Coffee

Film

↓ (Client) ↓ (Project) ↓ (Year)

V.APRO Thap Vi Tinh Hoa 2025–2026

↓ (Film) Frame 01 Frame 02 Frame 03

Frames from the brand film Thap Vi Tinh 
Hoa — youtu.be/ZxiFA_H5fDg

1
Frame 04

2
Frame 05

3
Frame 06
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03
Campaign & Production

↓ (Overview)

Build the platform idea first, then the system that lets a team produce a 
month of posts. TVCs, product films, photography, 3D and motion — 
carried through to final delivery.

↓ (Seven projects)

71

75

79

83

86

90

99

Comfee

Santen

Bia Ha Noi

Prudential — An Concert

Home Credit — SuperCupo

JACOB

Chivas Regal — One Crest, Two Worlds

2024–25

2024

2021–22

2023

2021

2021

2023
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3.1 Comfee

Opening

71

3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months
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3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025
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3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18
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3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8
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3.2 Santen

Opening

75

Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand
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3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725
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3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.

77

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.
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3.3 Bia Ha Noi

Opening
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3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home
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3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909

80
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3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8
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Section 03 — Campaign & Production

3.2 Santen

Opening

75

Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725

76

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.

77

BFS Studio
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studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.

BFS Studio
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Section 03 — Campaign & Production

3.3 Bia Ha Noi

Opening

79

3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909

80
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Opening
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3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8

BFS Studio
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studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

Opening

75

Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725

76

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.

77

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.

BFS Studio

Credentials 2026
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Section 03 — Campaign & Production

3.3 Bia Ha Noi

Opening

79

3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909

80
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3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8

BFS Studio
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Section 03 — Campaign & Production

3.2 Santen

Opening

75

Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand

BFS Studio
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studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725

76

BFS Studio
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studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.

77

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.

BFS Studio
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studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Opening

79

3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909

80

https://youtu.be/S9IZWQ2qgC8
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3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8

BFS Studio
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Section 03 — Campaign & Production

3.2 Santen

Opening

75

Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725

76

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.

77

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.

BFS Studio
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Section 03 — Campaign & Production

3.3 Bia Ha Noi

Opening

79

3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909

80
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3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8
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3.2 Santen

Opening

75

Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand

BFS Studio
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3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725

76

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.

77

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.
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Opening
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3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909
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3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months

BFS Studio

Credentials 2026
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Section 03 — Campaign & Production

3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025
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Section 03 — Campaign & Production

3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18
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3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8
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Opening
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Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand
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3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725

76
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3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.
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3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.
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Opening
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3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home

BFS Studio
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Section 03 — Campaign & Production

3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909

80
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3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months
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3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025
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Section 03 — Campaign & Production

3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio
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Section 03 — Campaign & Production

3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.2 Santen

Opening
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Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand
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3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725

76
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3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.
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3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.
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Opening
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3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home

BFS Studio
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3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909

80
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3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months

BFS Studio
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3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025
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3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio
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Section 03 — Campaign & Production

3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8
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Opening

75

Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand
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3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725

76
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3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.

77
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3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.
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Opening

79

3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909

80
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3.1 Comfee
is how i feel

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Years)

2024–2025

↓ (Scope)

Social campaign · iTVC · Media & KOL

↓ (Reach)

Four platforms, six months

BFS Studio
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3.1 Comfee

The brief

72

3.1 Comfee Six months of always-on social — without collapsing into 
product shots and price tags.

↓ (The idea)

Make the product a feeling. “is how i feel” turns 
every appliance into a mood, and the comma in 
the wordmark becomes a speech bubble the 
content never stops filling.

↓ (Scope)

Social campaign

↓ (Deliverable)

Four platforms, six months

↓ (Film)

youtu.be/S9IZWQ2qgC8

↓ (Full case)

behance.net/gallery/254812633

↓ (Project)

is how i feel

↓ (Year)

2024–2025

BFS Studio
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Section 03 — Campaign & Production

3.1 Comfee

Social wall

73

3.1 Comfee
Six months of published posts, livestreams and KOL content across four 
platforms.

↓ (Client)

Toshiba Lifestyle Vietnam

↓ (Project)

is how i feel

↓ (Year)

2024–2025

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio
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Section 03 — Campaign & Production

3.1 Comfee

In numbers

74

Comfee,

in numbers

Always-on social content · Seasonal key visuals · AI smart-home iTVC · Product 
film · Media planning & execution

↓ (Impressions)

6.98M
↓ (Engagement rate)

+476%
↓ (Reach)

3.70M
Unique users reached

↓ (Platforms · months)

Four platforms,

six months.

Figures reported by the client · iTVC — youtu.be/S9IZWQ2qgC8
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Opening

75

Santen
Sanlein & Sancoba

↓ (Client)

3.2

Santen Pharmaceutical

↓ (Year)

2024

↓ (Scope)

Social campaign · KOL-led media

↓ (Brand)

Japan’s No.1 eye-care brand
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3.2 Santen

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (The brief)

An honest eye-care message 
is clinical — and easy to scroll 
past.

↓ (The idea)

Lead with feeling, support with function. 
Seventy per cent of the content is about the 
moments eyes carry, thirty per cent explains the 
drops — and KOLs carry the first half. A 
Vietnamese community built around two 
prescription products.

↓ (Scope)

Social campaign

↓ (Deliverable)

Two directions, four pillars

↓ (Full case)

behance.net/gallery/254761725

76
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3.2 Santen

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

Santen Pharmaceutical Sanlein & Sancoba 2024

↓ (Caption)

A year of published posts, key visuals and the offline pieces 
that carried them.
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3.2 Santen

In numbers

78

Santen,

in numbers

Always-on social · Two art directions · Four content pillars · KOL-led media 
planning and execution

↓ (Reach)

1.4M
Total reach

+724.8%
Growth in organic reach

↓ (Followers)

22.1K
Community at year end

↓ (Organic reach) ↓ (Content mix)

70% feeling,

30% function.

Figures reported by the client.
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Opening

79

3.3 Bia Ha Noi
Toi yeu Ha Noi

↓ (Client)

HABECO · with Lift Digital

↓ (Years)

2021–2022

↓ (Scope)

Social · key visual · POSM

↓ (Seasons)

A summer of the street, a Tet of the 
home

BFS Studio
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studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

The brief

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (The brief)

Hanoi’s oldest brewery had to 
reach a younger city across 
two very different moments.

↓ (The idea)

Let the city be the label. The campaign draws 
Hanoi itself — a summer that belongs to the 
street, a Tet that belongs to the home — and a 
Tet pattern system carries the same hand from a 
social post through to a point-of-sale piece.

↓ (Scope)

Social & key visual

↓ (Deliverable)

Two seasons, POSM

↓ (Full case)

behance.net/gallery/255346909

80

https://www.behance.net/gallery/255346909/Bia-Ha-Noi-Toi-yeu-Ha-Noi-Social-Campaign
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3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.
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3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.
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3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film
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3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023
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3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18
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3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character
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3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo
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3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames



BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.

81

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.

82

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo

87

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames



BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.

81

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.

82

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo

87

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames



BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.

81

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.

82

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo

87

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames

https://youtu.be/Dv9Bb0VIbwQ
https://studio.bfs.asia/work/prudential-an-concert/
https://studio.bfs.asia/work/prudential-an-concert/


BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.

81

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.

82

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo

87

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames

https://youtu.be/Dv9Bb0VIbwQ


BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.

81

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.

82

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo

87

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames



BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.

81

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.

82

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo

87

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames

https://studio.bfs.asia/work/super-cupo/


BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.

81

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.

82

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo

87

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames



BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.

81

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.

82

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo

87

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames



BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Plates

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Toi yeu Ha Noi — the three campaign 
posters.

81

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.3 Bia Ha Noi

Social wall

↓ (Client) ↓ (Project) ↓ (Year)

HABECO · with Lift Digital Toi yeu Ha Noi 2021–2022

↓ (Caption)

Two seasons of published content, key visuals and Tet 
pattern applications.

82

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Opening

83

Prudential
An Concert

3.4
↓ (Client)

Prudential Vietnam

↓ (Partner)

Digix

↓ (Year)

2023

↓ (Scope)

Social content & CSR film

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

The brief

84

3.4 Prudential A concert had to keep meaning something long after the stage 
was struck.

↓ (The idea)

Sell the feeling, not the ticket. “An” — the sense 
of being at ease — becomes the platform, 
running through two social series, a CSR film 
and the community that formed around them. 
With Digix.

↓ (Scope)

Social content & CSR film

↓ (Deliverable)

Two series, one film

↓ (Film)

youtu.be/Dv9Bb0VIbwQ

↓ (Full case)

studio.bfs.asia/work/prudential-an-
concert

↓ (Project)

An Concert

↓ (Year)

2023

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.4 Prudential

Social wall

85

3.4 Prudential
“An la khi”, “An la cung”, the Trung Thu routes and the stage content · CSR 
film — youtu.be/Dv9Bb0VIbwQ

↓ (Client)

Prudential Vietnam · with Digix

↓ (Project)

An Concert

↓ (Year)

2023

01 02 03 04 05 06 07 08 09

10 11 12 13 14 15 16 17 18

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Opening

86

3.5 Home Credit
A face for the 
brand

↓ (Client)

↓ (Year)

Home Credit Vietnam

2021

↓ (Scope)

3D character design · Applications

↓ (Kit)

Eight expressions, one character

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (The brief)

A character that could carry 
every screen without being 
redrawn each time.

↓ (The idea)

Give the brand mark a body. SuperCupo is a 
pint-sized superhero wearing the Home Credit 
dot on his chest, delivered as an expression set 
rather than a single illustration — still running in 
market through 2026.

↓ (Scope)

3D character design

↓ (Deliverable)

Expression set & applications

↓ (Full case)

studio.bfs.asia/work/super-cupo

87

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

The expression set — eight poses from 
one reusable character kit.

88

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.5 Home Credit

Applications

↓ (Client) ↓ (Project) ↓ (Year)

Home Credit Vietnam SuperCupo 2021

↓ (Caption)

SuperCupo carried into app, banner and social.

89

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.6 JACOB

Opening

90

3.6

Premium Cuvee

JACOB
↓ (Client) ↓ (Year)

Jacob’s Creek · Pernod Ricard 2021

↓ (Scope)

Concept, art direction & photography

↓ (Output)

Thirteen finished frames



BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production
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The brief

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (The brief)

The bottle is dark glass. The 
label is the only light on it.

↓ (The idea)

Make the label the light source. Every set is built 
so the glow appears to come from the label 
outward — smoke, ice and satin only exist to 
catch that light. Light it flat and the frame dies.

↓ (Scope)

Art direction & photography

↓ (Deliverable)

Thirteen finished frames

↓ (Full case)

behance.net/gallery/254992751
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Triptych

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

Three frames from the series — the ice 
bucket, the pour, the bottle.
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Diptych

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

The triangle light display and the gift-set 
bucket.
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Plate

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

Bottles in crushed ice, lit from the label 
out.
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95

↓ (Caption)

The occasion — confetti, bokeh and gold-J flutes.
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Plate
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↓ (Caption)

The pour — daylight on marble, against 
the blue of the set.
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Pair

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

A single bottle under the spot · the light 
display up close.
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The full shoot

↓ (Client) ↓ (Project) ↓ (Year)
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↓ (Caption)

The full shoot — thirteen set-ups in one session.
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Opening

99

3.7

One crest, two worlds

Chivas Regal
↓ (Client) ↓ (Year) ↓ (Scope)

Pernod Ricard Vietnam 2023 Concept, art direction & production

↓ (Films)

Two product films, 45–60s
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3.7 Chivas Regal

The brief

100

3.7 Chivas Regal Two expressions, two films — never the same film, never two 
different brands.

↓ (The idea)

Build both from the Luckenbooth crest and 
separate them only by material. XII is red velvet 
and liquid gold; XVIII is blue ink and cold gold. 
Same geometry, two temperatures.

↓ (Scope)

Art direction & production

↓ (Deliverable)

Two films, 45–60s

↓ (Film)

XII  youtu.be/R1meKxj308Q

XVIII  youtu.be/oGPJ7YYRfbU

↓ (Full case)

behance.net/gallery/254866427

↓ (Project)

One Crest, Two Worlds

↓ (Year)

2023

https://www.behance.net/gallery/254992751/JACOB-The-Label-Is-The-Light-Source
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Two films, 45–60s

↓ (Film)

XII  youtu.be/R1meKxj308Q

XVIII  youtu.be/oGPJ7YYRfbU

↓ (Full case)

behance.net/gallery/254866427

↓ (Project)

One Crest, Two Worlds

↓ (Year)

2023
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3.6 JACOB

The brief

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (The brief)

The bottle is dark glass. The 
label is the only light on it.

↓ (The idea)

Make the label the light source. Every set is built 
so the glow appears to come from the label 
outward — smoke, ice and satin only exist to 
catch that light. Light it flat and the frame dies.

↓ (Scope)

Art direction & photography

↓ (Deliverable)

Thirteen finished frames

↓ (Full case)

behance.net/gallery/254992751
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3.6 JACOB

Triptych

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

Three frames from the series — the ice 
bucket, the pour, the bottle.
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3.6 JACOB

Diptych

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

The triangle light display and the gift-set 
bucket.
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3.6 JACOB

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

Bottles in crushed ice, lit from the label 
out.
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Plate

95

↓ (Caption)

The occasion — confetti, bokeh and gold-J flutes.
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3.6 JACOB

Plate

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

The pour — daylight on marble, against 
the blue of the set.
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Pair

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

A single bottle under the spot · the light 
display up close.
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3.6 JACOB

The full shoot

↓ (Client) ↓ (Project) ↓ (Year)

Jacob’s Creek · Pernod Ricard The Label Is the Light Source 2021

↓ (Caption)

The full shoot — thirteen set-ups in one session.
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Opening

99

3.7

One crest, two worlds

Chivas Regal
↓ (Client) ↓ (Year) ↓ (Scope)

Pernod Ricard Vietnam 2023 Concept, art direction & production

↓ (Films)

Two product films, 45–60s
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3.7 Chivas Regal

The brief

100

3.7 Chivas Regal Two expressions, two films — never the same film, never two 
different brands.

↓ (The idea)

Build both from the Luckenbooth crest and 
separate them only by material. XII is red velvet 
and liquid gold; XVIII is blue ink and cold gold. 
Same geometry, two temperatures.

↓ (Scope)

Art direction & production

↓ (Deliverable)

Two films, 45–60s

↓ (Film)

XII  youtu.be/R1meKxj308Q

XVIII  youtu.be/oGPJ7YYRfbU

↓ (Full case)

behance.net/gallery/254866427

↓ (Project)

One Crest, Two Worlds

↓ (Year)

2023

https://youtu.be/R1meKxj308Q
https://youtu.be/oGPJ7YYRfbU
https://www.behance.net/gallery/254866427/Chivas-Regal-One-Crest-Two-Worlds-Product-Films
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3.7 Chivas Regal

Film — XII

101

↓ (Caption)

Nine scenes from the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Film — XVIII

102

↓ (Caption)

Nine scenes from the XVIII film — youtu.be/oGPJ7YYRfbU
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3.7 Chivas Regal

Photomosaic — XII

103

↓ (Caption)

The Luckenbooth rebuilt from every frame of the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Photomosaic — XVIII

104

↓ (Caption)

The same crest, the other world — every frame of the XVIII film — youtu.be/oGPJ7YYRfbU
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Closing

More work

Fourteen further projects

105

More work
↓ (Project)

Ballantine’s — Every Scale a Chevron

Imperial Blue — Nam Dan

[ yellow tail ] — Tet 2026

The Glenlivet — Three Tets, One Founder

Tony Fruit — Fruit Garden of the World

Pernod Ricard Vietnam — From Label to Cart

Vi Dan — Ruou Hong Sam

Relifoods — Brand Identity System

Hoang Anh — Authentic Taste of Life

Joule Power — Brand Identity

MediCare — Love Your Life Club

Manulife — Tot hon moi ngay

Brother — Muc Re, In Khoe

AirAsia — Top 1 Bay Thai?

↓ (Client · discipline)

Pernod Ricard · Tet packaging

Pernod Ricard · Tet packaging

Casella Family Brands · Packaging

Pernod Ricard · Tet packaging

Tony Fruit · Art direction, key visual & manifesto film

Pernod Ricard · E-commerce assets

Vi Dan · Identity & packaging

Relifoods · Brand identity

Hoang Anh Food · Branding & packaging

Joule Power · Brand identity

MediCare · Branding & social

Manulife · Brochure concept

Brother · Key visual & adaptation

AirAsia · TVC & key visual

↓ (Year)

2023

2022

2026

2023–2025

2022

2020–2025

2022

2021–2023

2021

2023

2023

2023–2025

2023

2024

Fourteen further projects — each links to its full case on Behance or 
studio.bfs.asia.

↓ (Full case)

behance.net/gallery/255129201

behance.net/gallery/255239365

behance.net/gallery/254913929

behance.net/gallery/255059551

studio.bfs.asia/work/tony-fruit

studio.bfs.asia/work/pernod-ricard

studio.bfs.asia/work/vi-dan

studio.bfs.asia/work/relifood

studio.bfs.asia/work/hoang-anh

studio.bfs.asia/work/joule-power

behance.net/gallery/255504127

behance.net/gallery/255679345

behance.net/gallery/254955001

studio.bfs.asia/work/air-asia

BFS Studio
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studio.bfs.asia

Closing

Partners

How we work with agencies

106

How we work

with agencies.

Some projects arrive through an agency, some we lead. Either way the credit line 
says who did what.

↓ (Start a project)

studio.bfs.asia/brief

↓ (Partners)

01

02

03

04

05

06

April Advertising

TAAD

Digix

9Cread

Dinh Van Son

No account layer.

Advertising agency · AirAsia · Hoang Anh

Brand agency · FMCG packaging

Digital agency · Prudential · An Concert

Creative agency · Tony Fruit

Lacquer artist · 10Vill Coffee × Dinh Van Son

The person who takes your brief hands over the print files. Everyone else we need, 
we borrow — and name in the credit line of the case.

Let’s make yours
worth picking up.

↓ (Studio)

Ho Chi Minh City, Vietnam · 72329

↓ (Contact)

phong@bfs.asia · +84 902 391 013

↓ (Work)

studio.bfs.asia · behance.net/BFS-asia

↓ (Hours)

Monday–Friday 09:00–17:00 (GMT+7)

107

https://youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Film — XII

101

↓ (Caption)

Nine scenes from the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Film — XVIII

102

↓ (Caption)

Nine scenes from the XVIII film — youtu.be/oGPJ7YYRfbU
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3.7 Chivas Regal

Photomosaic — XII

103

↓ (Caption)

The Luckenbooth rebuilt from every frame of the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Photomosaic — XVIII

104

↓ (Caption)

The same crest, the other world — every frame of the XVIII film — youtu.be/oGPJ7YYRfbU
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Closing

More work

Fourteen further projects

105

More work
↓ (Project)

Ballantine’s — Every Scale a Chevron

Imperial Blue — Nam Dan

[ yellow tail ] — Tet 2026

The Glenlivet — Three Tets, One Founder

Tony Fruit — Fruit Garden of the World

Pernod Ricard Vietnam — From Label to Cart

Vi Dan — Ruou Hong Sam

Relifoods — Brand Identity System

Hoang Anh — Authentic Taste of Life

Joule Power — Brand Identity

MediCare — Love Your Life Club

Manulife — Tot hon moi ngay

Brother — Muc Re, In Khoe

AirAsia — Top 1 Bay Thai?

↓ (Client · discipline)

Pernod Ricard · Tet packaging

Pernod Ricard · Tet packaging

Casella Family Brands · Packaging

Pernod Ricard · Tet packaging

Tony Fruit · Art direction, key visual & manifesto film

Pernod Ricard · E-commerce assets

Vi Dan · Identity & packaging

Relifoods · Brand identity

Hoang Anh Food · Branding & packaging

Joule Power · Brand identity

MediCare · Branding & social

Manulife · Brochure concept

Brother · Key visual & adaptation

AirAsia · TVC & key visual

↓ (Year)

2023

2022

2026

2023–2025

2022

2020–2025

2022

2021–2023

2021

2023

2023

2023–2025

2023

2024

Fourteen further projects — each links to its full case on Behance or 
studio.bfs.asia.

↓ (Full case)

behance.net/gallery/255129201

behance.net/gallery/255239365

behance.net/gallery/254913929

behance.net/gallery/255059551

studio.bfs.asia/work/tony-fruit

studio.bfs.asia/work/pernod-ricard

studio.bfs.asia/work/vi-dan

studio.bfs.asia/work/relifood

studio.bfs.asia/work/hoang-anh

studio.bfs.asia/work/joule-power

behance.net/gallery/255504127

behance.net/gallery/255679345

behance.net/gallery/254955001

studio.bfs.asia/work/air-asia

BFS Studio
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studio.bfs.asia

Closing

Partners

How we work with agencies

106

How we work

with agencies.

Some projects arrive through an agency, some we lead. Either way the credit line 
says who did what.

↓ (Start a project)

studio.bfs.asia/brief

↓ (Partners)

01

02

03

04

05

06

April Advertising

TAAD

Digix

9Cread

Dinh Van Son

No account layer.

Advertising agency · AirAsia · Hoang Anh

Brand agency · FMCG packaging

Digital agency · Prudential · An Concert

Creative agency · Tony Fruit

Lacquer artist · 10Vill Coffee × Dinh Van Son

The person who takes your brief hands over the print files. Everyone else we need, 
we borrow — and name in the credit line of the case.

Let’s make yours
worth picking up.

↓ (Studio)

Ho Chi Minh City, Vietnam · 72329

↓ (Contact)

phong@bfs.asia · +84 902 391 013

↓ (Work)

studio.bfs.asia · behance.net/BFS-asia

↓ (Hours)

Monday–Friday 09:00–17:00 (GMT+7)

107

https://youtu.be/oGPJ7YYRfbU
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3.7 Chivas Regal

Film — XII

101

↓ (Caption)

Nine scenes from the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Film — XVIII

102

↓ (Caption)

Nine scenes from the XVIII film — youtu.be/oGPJ7YYRfbU
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3.7 Chivas Regal

Photomosaic — XII

103

↓ (Caption)

The Luckenbooth rebuilt from every frame of the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Photomosaic — XVIII

104

↓ (Caption)

The same crest, the other world — every frame of the XVIII film — youtu.be/oGPJ7YYRfbU
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Closing

More work

Fourteen further projects

105

More work
↓ (Project)

Ballantine’s — Every Scale a Chevron

Imperial Blue — Nam Dan

[ yellow tail ] — Tet 2026

The Glenlivet — Three Tets, One Founder

Tony Fruit — Fruit Garden of the World

Pernod Ricard Vietnam — From Label to Cart

Vi Dan — Ruou Hong Sam

Relifoods — Brand Identity System

Hoang Anh — Authentic Taste of Life

Joule Power — Brand Identity

MediCare — Love Your Life Club

Manulife — Tot hon moi ngay

Brother — Muc Re, In Khoe

AirAsia — Top 1 Bay Thai?

↓ (Client · discipline)

Pernod Ricard · Tet packaging

Pernod Ricard · Tet packaging

Casella Family Brands · Packaging

Pernod Ricard · Tet packaging

Tony Fruit · Art direction, key visual & manifesto film

Pernod Ricard · E-commerce assets

Vi Dan · Identity & packaging

Relifoods · Brand identity

Hoang Anh Food · Branding & packaging

Joule Power · Brand identity

MediCare · Branding & social

Manulife · Brochure concept

Brother · Key visual & adaptation

AirAsia · TVC & key visual

↓ (Year)

2023

2022

2026

2023–2025

2022

2020–2025

2022

2021–2023

2021

2023

2023

2023–2025

2023

2024

Fourteen further projects — each links to its full case on Behance or 
studio.bfs.asia.

↓ (Full case)

behance.net/gallery/255129201

behance.net/gallery/255239365

behance.net/gallery/254913929

behance.net/gallery/255059551

studio.bfs.asia/work/tony-fruit

studio.bfs.asia/work/pernod-ricard

studio.bfs.asia/work/vi-dan

studio.bfs.asia/work/relifood

studio.bfs.asia/work/hoang-anh

studio.bfs.asia/work/joule-power

behance.net/gallery/255504127

behance.net/gallery/255679345

behance.net/gallery/254955001

studio.bfs.asia/work/air-asia

BFS Studio
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studio.bfs.asia

Closing

Partners

How we work with agencies

106

How we work

with agencies.

Some projects arrive through an agency, some we lead. Either way the credit line 
says who did what.

↓ (Start a project)

studio.bfs.asia/brief

↓ (Partners)

01

02

03

04

05

06

April Advertising

TAAD

Digix

9Cread

Dinh Van Son

No account layer.

Advertising agency · AirAsia · Hoang Anh

Brand agency · FMCG packaging

Digital agency · Prudential · An Concert

Creative agency · Tony Fruit

Lacquer artist · 10Vill Coffee × Dinh Van Son

The person who takes your brief hands over the print files. Everyone else we need, 
we borrow — and name in the credit line of the case.

Let’s make yours
worth picking up.

↓ (Studio)

Ho Chi Minh City, Vietnam · 72329

↓ (Contact)

phong@bfs.asia · +84 902 391 013

↓ (Work)

studio.bfs.asia · behance.net/BFS-asia

↓ (Hours)

Monday–Friday 09:00–17:00 (GMT+7)

107

https://youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Film — XII

101

↓ (Caption)

Nine scenes from the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Film — XVIII

102

↓ (Caption)

Nine scenes from the XVIII film — youtu.be/oGPJ7YYRfbU

BFS Studio

Credentials 2026

studio.bfs.asia

Section 03 — Campaign & Production

3.7 Chivas Regal

Photomosaic — XII

103

↓ (Caption)

The Luckenbooth rebuilt from every frame of the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Photomosaic — XVIII

104

↓ (Caption)

The same crest, the other world — every frame of the XVIII film — youtu.be/oGPJ7YYRfbU
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Closing

More work

Fourteen further projects

105

More work
↓ (Project)

Ballantine’s — Every Scale a Chevron

Imperial Blue — Nam Dan

[ yellow tail ] — Tet 2026

The Glenlivet — Three Tets, One Founder

Tony Fruit — Fruit Garden of the World

Pernod Ricard Vietnam — From Label to Cart

Vi Dan — Ruou Hong Sam

Relifoods — Brand Identity System

Hoang Anh — Authentic Taste of Life

Joule Power — Brand Identity

MediCare — Love Your Life Club

Manulife — Tot hon moi ngay

Brother — Muc Re, In Khoe

AirAsia — Top 1 Bay Thai?

↓ (Client · discipline)

Pernod Ricard · Tet packaging

Pernod Ricard · Tet packaging

Casella Family Brands · Packaging

Pernod Ricard · Tet packaging

Tony Fruit · Art direction, key visual & manifesto film

Pernod Ricard · E-commerce assets

Vi Dan · Identity & packaging

Relifoods · Brand identity

Hoang Anh Food · Branding & packaging

Joule Power · Brand identity

MediCare · Branding & social

Manulife · Brochure concept

Brother · Key visual & adaptation

AirAsia · TVC & key visual

↓ (Year)

2023

2022

2026

2023–2025

2022

2020–2025

2022

2021–2023

2021

2023

2023

2023–2025

2023

2024

Fourteen further projects — each links to its full case on Behance or 
studio.bfs.asia.

↓ (Full case)

behance.net/gallery/255129201

behance.net/gallery/255239365

behance.net/gallery/254913929

behance.net/gallery/255059551

studio.bfs.asia/work/tony-fruit

studio.bfs.asia/work/pernod-ricard

studio.bfs.asia/work/vi-dan

studio.bfs.asia/work/relifood

studio.bfs.asia/work/hoang-anh

studio.bfs.asia/work/joule-power

behance.net/gallery/255504127

behance.net/gallery/255679345

behance.net/gallery/254955001

studio.bfs.asia/work/air-asia

BFS Studio

Credentials 2026

studio.bfs.asia

Closing

Partners

How we work with agencies

106

How we work

with agencies.

Some projects arrive through an agency, some we lead. Either way the credit line 
says who did what.

↓ (Start a project)

studio.bfs.asia/brief

↓ (Partners)

01

02

03

04

05

06

April Advertising

TAAD

Digix

9Cread

Dinh Van Son

No account layer.

Advertising agency · AirAsia · Hoang Anh

Brand agency · FMCG packaging

Digital agency · Prudential · An Concert

Creative agency · Tony Fruit

Lacquer artist · 10Vill Coffee × Dinh Van Son

The person who takes your brief hands over the print files. Everyone else we need, 
we borrow — and name in the credit line of the case.

Let’s make yours
worth picking up.

↓ (Studio)

Ho Chi Minh City, Vietnam · 72329

↓ (Contact)

phong@bfs.asia · +84 902 391 013

↓ (Work)

studio.bfs.asia · behance.net/BFS-asia

↓ (Hours)

Monday–Friday 09:00–17:00 (GMT+7)

107

https://youtu.be/oGPJ7YYRfbU
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3.7 Chivas Regal

Film — XII

101

↓ (Caption)

Nine scenes from the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Film — XVIII

102

↓ (Caption)

Nine scenes from the XVIII film — youtu.be/oGPJ7YYRfbU
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3.7 Chivas Regal

Photomosaic — XII

103

↓ (Caption)

The Luckenbooth rebuilt from every frame of the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Photomosaic — XVIII

104

↓ (Caption)

The same crest, the other world — every frame of the XVIII film — youtu.be/oGPJ7YYRfbU
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Closing

More work

Fourteen further projects
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More work
↓ (Project)

Ballantine’s — Every Scale a Chevron

Imperial Blue — Nam Dan

[ yellow tail ] — Tet 2026

The Glenlivet — Three Tets, One Founder

Tony Fruit — Fruit Garden of the World

Pernod Ricard Vietnam — From Label to Cart

Vi Dan — Ruou Hong Sam

Relifoods — Brand Identity System

Hoang Anh — Authentic Taste of Life

Joule Power — Brand Identity

MediCare — Love Your Life Club

Manulife — Tot hon moi ngay

Brother — Muc Re, In Khoe

AirAsia — Top 1 Bay Thai?

↓ (Client · discipline)

Pernod Ricard · Tet packaging

Pernod Ricard · Tet packaging

Casella Family Brands · Packaging

Pernod Ricard · Tet packaging

Tony Fruit · Art direction, key visual & manifesto film

Pernod Ricard · E-commerce assets

Vi Dan · Identity & packaging

Relifoods · Brand identity

Hoang Anh Food · Branding & packaging

Joule Power · Brand identity

MediCare · Branding & social

Manulife · Brochure concept

Brother · Key visual & adaptation

AirAsia · TVC & key visual

↓ (Year)

2023

2022

2026

2023–2025

2022

2020–2025

2022

2021–2023

2021

2023

2023

2023–2025

2023

2024

Fourteen further projects — each links to its full case on Behance or 
studio.bfs.asia.

↓ (Full case)

behance.net/gallery/255129201

behance.net/gallery/255239365

behance.net/gallery/254913929

behance.net/gallery/255059551

studio.bfs.asia/work/tony-fruit

studio.bfs.asia/work/pernod-ricard

studio.bfs.asia/work/vi-dan

studio.bfs.asia/work/relifood

studio.bfs.asia/work/hoang-anh

studio.bfs.asia/work/joule-power

behance.net/gallery/255504127

behance.net/gallery/255679345

behance.net/gallery/254955001

studio.bfs.asia/work/air-asia

BFS Studio

Credentials 2026

studio.bfs.asia

Closing

Partners

How we work with agencies
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How we work

with agencies.

Some projects arrive through an agency, some we lead. Either way the credit line 
says who did what.

↓ (Start a project)

studio.bfs.asia/brief

↓ (Partners)

01

02

03

04

05

06

April Advertising

TAAD

Digix

9Cread

Dinh Van Son

No account layer.

Advertising agency · AirAsia · Hoang Anh

Brand agency · FMCG packaging

Digital agency · Prudential · An Concert

Creative agency · Tony Fruit

Lacquer artist · 10Vill Coffee × Dinh Van Son

The person who takes your brief hands over the print files. Everyone else we need, 
we borrow — and name in the credit line of the case.

Let’s make yours
worth picking up.

↓ (Studio)

Ho Chi Minh City, Vietnam · 72329

↓ (Contact)

phong@bfs.asia · +84 902 391 013

↓ (Work)

studio.bfs.asia · behance.net/BFS-asia

↓ (Hours)

Monday–Friday 09:00–17:00 (GMT+7)
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https://www.behance.net/gallery/255129201/Ballantines-Every-Scale-a-Chevron-Tet-Packaging
https://www.behance.net/gallery/255239365/Imperial-Blue-Nam-Dn-Tet-Packaging
https://www.behance.net/gallery/254913929/-yellow-tail-Tet-2026-Gift-Packaging
https://www.behance.net/gallery/255059551/The-Glenlivet-Three-Tets-One-Founder
https://studio.bfs.asia/work/tony-fruit/
https://studio.bfs.asia/work/pernod-ricard/
https://studio.bfs.asia/work/vi-dan/
https://studio.bfs.asia/work/relifood/
https://studio.bfs.asia/work/hoang-anh/
https://studio.bfs.asia/work/joule-power/
https://www.behance.net/gallery/255504127/MediCare-Love-Your-Life-Club
https://www.behance.net/gallery/255679345/Manulife-Tt-hon-mi-ngay-Internal-Comms
https://www.behance.net/gallery/254955001/Brother-Mc-R-In-Kho
https://studio.bfs.asia/work/air-asia/
https://youtu.be/zGvjkcb7-Aw
https://www.behance.net/gallery/255129201/Ballantines-Every-Scale-a-Chevron-Tet-Packaging
https://www.behance.net/gallery/255239365/Imperial-Blue-Nam-Dn-Tet-Packaging
https://www.behance.net/gallery/254913929/-yellow-tail-Tet-2026-Gift-Packaging
https://www.behance.net/gallery/255059551/The-Glenlivet-Three-Tets-One-Founder
https://studio.bfs.asia/work/tony-fruit/
https://studio.bfs.asia/work/pernod-ricard/
https://studio.bfs.asia/work/vi-dan/
https://studio.bfs.asia/work/relifood/
https://studio.bfs.asia/work/hoang-anh/
https://studio.bfs.asia/work/joule-power/
https://www.behance.net/gallery/255504127/MediCare-Love-Your-Life-Club
https://www.behance.net/gallery/255679345/Manulife-Tt-hon-mi-ngay-Internal-Comms
https://www.behance.net/gallery/254955001/Brother-Mc-R-In-Kho
https://studio.bfs.asia/work/air-asia/
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Film — XII
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↓ (Caption)

Nine scenes from the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Film — XVIII
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↓ (Caption)

Nine scenes from the XVIII film — youtu.be/oGPJ7YYRfbU
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Photomosaic — XII
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↓ (Caption)

The Luckenbooth rebuilt from every frame of the XII film — youtu.be/R1meKxj308Q
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3.7 Chivas Regal

Photomosaic — XVIII
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↓ (Caption)

The same crest, the other world — every frame of the XVIII film — youtu.be/oGPJ7YYRfbU
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Fourteen further projects
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More work
↓ (Project)

Ballantine’s — Every Scale a Chevron

Imperial Blue — Nam Dan

[ yellow tail ] — Tet 2026

The Glenlivet — Three Tets, One Founder

Tony Fruit — Fruit Garden of the World

Pernod Ricard Vietnam — From Label to Cart

Vi Dan — Ruou Hong Sam

Relifoods — Brand Identity System

Hoang Anh — Authentic Taste of Life

Joule Power — Brand Identity

MediCare — Love Your Life Club

Manulife — Tot hon moi ngay

Brother — Muc Re, In Khoe

AirAsia — Top 1 Bay Thai?

↓ (Client · discipline)

Pernod Ricard · Tet packaging

Pernod Ricard · Tet packaging

Casella Family Brands · Packaging

Pernod Ricard · Tet packaging

Tony Fruit · Art direction, key visual & manifesto film

Pernod Ricard · E-commerce assets

Vi Dan · Identity & packaging

Relifoods · Brand identity

Hoang Anh Food · Branding & packaging

Joule Power · Brand identity

MediCare · Branding & social

Manulife · Brochure concept

Brother · Key visual & adaptation

AirAsia · TVC & key visual

↓ (Year)

2023

2022

2026

2023–2025

2022

2020–2025

2022

2021–2023

2021

2023

2023

2023–2025

2023

2024

Fourteen further projects — each links to its full case on Behance or 
studio.bfs.asia.

↓ (Full case)

behance.net/gallery/255129201

behance.net/gallery/255239365

behance.net/gallery/254913929

behance.net/gallery/255059551

studio.bfs.asia/work/tony-fruit

studio.bfs.asia/work/pernod-ricard

studio.bfs.asia/work/vi-dan

studio.bfs.asia/work/relifood

studio.bfs.asia/work/hoang-anh

studio.bfs.asia/work/joule-power

behance.net/gallery/255504127

behance.net/gallery/255679345

behance.net/gallery/254955001

studio.bfs.asia/work/air-asia
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How we work

with agencies.

Some projects arrive through an agency, some we lead. Either way the credit line 
says who did what.

↓ (Start a project)

studio.bfs.asia/brief

↓ (Partners)

01

02

03

04

05

06

April Advertising

TAAD

Digix

9Cread

Dinh Van Son

No account layer.

Advertising agency · AirAsia · Hoang Anh

Brand agency · FMCG packaging

Digital agency · Prudential · An Concert

Creative agency · Tony Fruit

Lacquer artist · 10Vill Coffee × Dinh Van Son

The person who takes your brief hands over the print files. Everyone else we need, 
we borrow — and name in the credit line of the case.

Let’s make yours
worth picking up.

↓ (Studio)

Ho Chi Minh City, Vietnam · 72329

↓ (Contact)

phong@bfs.asia · +84 902 391 013

↓ (Work)

studio.bfs.asia · behance.net/BFS-asia

↓ (Hours)

Monday–Friday 09:00–17:00 (GMT+7)
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https://studio.bfs.asia/brief
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↓ (Caption)
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↓ (Caption)

Nine scenes from the XVIII film — youtu.be/oGPJ7YYRfbU
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↓ (Caption)

The Luckenbooth rebuilt from every frame of the XII film — youtu.be/R1meKxj308Q
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104

↓ (Caption)

The same crest, the other world — every frame of the XVIII film — youtu.be/oGPJ7YYRfbU
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More work
↓ (Project)

Ballantine’s — Every Scale a Chevron

Imperial Blue — Nam Dan

[ yellow tail ] — Tet 2026

The Glenlivet — Three Tets, One Founder

Tony Fruit — Fruit Garden of the World

Pernod Ricard Vietnam — From Label to Cart

Vi Dan — Ruou Hong Sam

Relifoods — Brand Identity System

Hoang Anh — Authentic Taste of Life

Joule Power — Brand Identity

MediCare — Love Your Life Club

Manulife — Tot hon moi ngay

Brother — Muc Re, In Khoe

AirAsia — Top 1 Bay Thai?

↓ (Client · discipline)

Pernod Ricard · Tet packaging

Pernod Ricard · Tet packaging

Casella Family Brands · Packaging

Pernod Ricard · Tet packaging

Tony Fruit · Art direction, key visual & manifesto film

Pernod Ricard · E-commerce assets

Vi Dan · Identity & packaging

Relifoods · Brand identity

Hoang Anh Food · Branding & packaging

Joule Power · Brand identity

MediCare · Branding & social

Manulife · Brochure concept

Brother · Key visual & adaptation

AirAsia · TVC & key visual

↓ (Year)

2023

2022

2026

2023–2025

2022

2020–2025

2022

2021–2023

2021

2023

2023

2023–2025

2023

2024

Fourteen further projects — each links to its full case on Behance or 
studio.bfs.asia.

↓ (Full case)

behance.net/gallery/255129201

behance.net/gallery/255239365

behance.net/gallery/254913929

behance.net/gallery/255059551

studio.bfs.asia/work/tony-fruit

studio.bfs.asia/work/pernod-ricard

studio.bfs.asia/work/vi-dan

studio.bfs.asia/work/relifood

studio.bfs.asia/work/hoang-anh

studio.bfs.asia/work/joule-power

behance.net/gallery/255504127

behance.net/gallery/255679345

behance.net/gallery/254955001

studio.bfs.asia/work/air-asia
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How we work

with agencies.

Some projects arrive through an agency, some we lead. Either way the credit line 
says who did what.

↓ (Start a project)

studio.bfs.asia/brief

↓ (Partners)

01

02

03

04

05

06

April Advertising

TAAD

Digix

9Cread

Dinh Van Son

No account layer.

Advertising agency · AirAsia · Hoang Anh

Brand agency · FMCG packaging

Digital agency · Prudential · An Concert

Creative agency · Tony Fruit

Lacquer artist · 10Vill Coffee × Dinh Van Son

The person who takes your brief hands over the print files. Everyone else we need, 
we borrow — and name in the credit line of the case.

Let’s make yours
worth picking up.

↓ (Studio)

Ho Chi Minh City, Vietnam · 72329

↓ (Contact)

phong@bfs.asia · +84 902 391 013

↓ (Work)

studio.bfs.asia · behance.net/BFS-asia

↓ (Hours)

Monday–Friday 09:00–17:00 (GMT+7)
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mailto:phong@bfs.asia
https://studio.bfs.asia/
https://www.behance.net/BFS-asia

